THE MOST PARTISAN BRANDS HAVE POOREST REPUTATIONS

TOP 20 MOST POLARIZING TOP 20 LEAST POLARIZING
BRANDS BRANDS
(Difference betweer'? ge':org;at";nsc? g:publican RQ Score) ROQvi(r::Irle RQ Partisan Split Ronse::{Ie
The Trump Organization 41.0 52.9 (#100) Samsung M 0.9 81.0 (#7)
Fox Corporation 235 (#98) Royal Dutch Shell 1l 0.8 75.2 (#55)
Hobby Lobby 226  73.0 (#68) Starbucks Corporation [l 0.8 75.7 (#48)
FTX 21.0 (#99) Verizon Communications [l 0.8 73.8 (#65)
The Walt Disney Company 193  70.9 (#77) Subaru M 0.7 79.4 (#16)
Pfizer 15.2 75.6 (#50) Spirit Airlines 1l 0.7 (#95)
Facebook (Meta) 12.3 (#96) Arby's 1l 0.6 72.6 (#69)
Tiktok .4 (#94) McDonald's 1l 0.6 71.8 (#72)
Twitter 1.1 (#97) Aldi 1l 0.6 77.6 (#33)
Chick-fil-A 8.4 81.4 (#5) The Kroger Company [l 0.6 78.0 (#27)
Target 8.0 75.2 (#53) Kellogg Company M 0.5 78.2 (#26)
Bank of America 7.7 70.1 (#81) 8 OF Burger King Il 0.5 (#84) 6 OF
Google 7.7 77.4 (#35) THE TOP 20 Comcast 1M 0.5 (#87) THE TOP 10
Bitcoin 75 (#93) most polarizing Uber Bl 04 71.5 (#75) least polarizing
_ companies companies have
Nike 7.4 78.4 (#21) ranked in the Dell 1 0.4 75.2 (#54) avery
ExxonMobil 7.1 (#82) bottom 10 for Patagonia M 0.3 83.5 (#1) good/excellent
Chevron 6.6 73.8 (#66) reputation T-Mobile W 0.2 76.2 (#46) i
USAA 6.5 80.6 (#9) BMW Group N 0.2 78.2 (#24)
Anheuser-Busch 6.4 75.0 (#57) Walgreens B 0.2 76.9 (#39)
Balenciaga 6.3 (#91) Chipotle 1 0.1 74.8 (#59)
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